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Agozzino, A., Connell, D., Grumbein, A., &Whitley, S. (2021, Oct.). Integrating student organizations and
competitions into the curriculum. Panel presentation at the Marketing Management Association Fall
Conference, virtual format.

Agozzino, A. (2021, Oct.). #Sportsocialhub: An online gathering place and skills development workshop. Poster presented
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Agozzino, A., &Hofman, B. (2018, April).Major League Baseball's (MLB) and its franchise's digital strategy through
the Expectancy Violation Theory (EVT) lens. Paper presented at inaugural IPR Bridge Conference, Washington,
D.C.

Fleck, K. & Agozzino, A. (2018, April). Assessing student satisfaction in the introductory course: A 5-year analysis of
student evaluations.Top papers in instruction: Musings on pedagogy, practice, program assessment and
student outcomes at Southern Communication Conference, Nashville, TN.

Agozzino, A., Damron-Martinez, D., Goss, B., & Neu, W. (2017, September).Helping Students Develop a Professional
Brand. Panel presented at the Marketing Management Association Fall Conference, Pittsburg, PA.

Isaacson, T., & Agozzino, A. (2017, April). Evaluating PR crisis responses to concussion issues in NCAADivision I
football. Paper presented at the tenth annual College Sports Research Institute Conference on College Sport,
Columbia SC.

Agozzino, A. (2016, October). Pinning: An analysis of the top 10 most-followed organizations’ Pinterest profiles. Paper
presented at the Public Relations Society of America International Conference, Indianapolis, Indiana.

Agozzino, A., & Fleck, K. (2016, October). Beyond internships and student-run firms: Using experiential learning
throughout the curriculum. Poster presented at the Public Relations Society of America International
Conference, Indianapolis, Indiana.

Agozzino, A., & Fleck, K. (2016, October). Enchanting Students: Measuring Student Satisfaction in the Introductory
Course. Paper presented at the eighty �rst annual International Association for Business Communication
Conference, Albuquerque, NewMexico.

Agozzino, A. (2016, October). Incorporating SocialMedia into your curriculum. Plenary Showcase presentation at the
eighty �rst annual International Association for Business Communication Conference, Albuquerque, New
Mexico.

Agozzino, A., Danley, A., Greene, H., & Lohman, L. (2016, September).Managing Student Expectations. Panel
presented at the Marketing Management Association Fall Conference, Providence, Rhode Island.

Agozzino, A. (2015, November). Embracing the social classroom. Short course presented at National Communication
Association Conference, Las Vegas, NV.

Agozzino, A., Baldrez, B., & Keehn, B. (2015, November 7). The Retailization of Healthcare: Using Social To Reach
Those Gone Digital. Panel presented to the Public Relations Student Society of America International
Conference, Atlanta, GA.

Agozzino, A., Baldrez, B., & Keehn, B. (2015, November 8). The Retailization of Healthcare: Using Social To Reach
Those Gone Digital. Panel presented to the Public Relations Society of America International Conference,
Atlanta, GA.

Agozzino, A., Coker, K., Podeschi, RJ., Samii, L., Trimble, C. (2015, September). Enhancing Learning Using
Multimedia Innovation. Paper panel presented at Marketing Management Association Fall Conference, San
Juan, Puerto Rico.

Agozzino, A., Edmiston, D., McClure, T. (2015, September). Apps for Enhancing Student Engagement and Learning.
Panel presented at Marketing Management Association Fall Conference, San Juan, Puerto Rico.

Agozzino, A. (2015, July).Using Facebook in College Admissions: A Longitudinal Study. Paper presented to the Social
Media and Society International Conference, Toronto, Canada.

Agozzino, A., & Fleck, K. (2015, April).Does student satisfaction in the introductory course increase the likelihood to
recruit new majors: A 5-year analysis of student evaluations. Paper presented to the Central State
Communication Association Conference, Madison, WI.

Agozzino, A., Duhe´, S., & Puglisi, G. (2014, October).Worth the time: Getting involved with student campaigns,
internships and adjunct teaching. Panel presented to the Public Relations Society of America International
Conference, Washington, D.C.

Agozzino, A., Humphery, W., Kerr, S., & Rice, W. (2014, September). Graduates as products: Helping students
acquire a promotional identity. Panel presented at Marketing
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Antonio, TX.
Agozzino, A., Duhe´, S., & Puglisi, G. (2013, October). Bridging the gap between academics and professionals through

collaboration.
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Ohio Housing Association Conference, May 2023

https://www.hometownstations.com/news/hardin_county/people-spend-on-average-2-1-2-hours-a-day-on-social-media/article_76e36a88-2f72-11ec-a9b9-d7da3c499af9.html
https://www.hometownstations.com/news/hardin_county/people-spend-on-average-2-1-2-hours-a-day-on-social-media/article_76e36a88-2f72-11ec-a9b9-d7da3c499af9.html
https://thecourier.com/news/341129/memes-are-not-news-media-literacy-fights-misinformation/
https://www.hometownstations.com/the-positive-of-social-media/video_14330b08-5029-56f2-b842-bb8fc60e6fe2.html
https://www.hometownstations.com/the-positive-of-social-media/video_14330b08-5029-56f2-b842-bb8fc60e6fe2.html
https://www.13abc.com/content/news/Social-media-tips-for-teachers-and-businesses-569275961.html
https://thecourier.com/life/life-extra/2019/11/21/what-makes-people-act-that-way-online/


http://www.dispatch.com/news/20180724/ohio-states-actions-will-determine-how-it-weathers-public-relations-storm-experts-say




Agozzino 12

Ohio Northern University Delta Zeta Sorority, September 2012
Topic:Keeping your SocialMedia Nose to the Ground

Ohio Schools Public Re








